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Our customer focus...

With solutions and services catering to diverse needs and delivering
strong value propositions, we stand by our policyholders at all
times.

| I ’
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Corporate Profile, Our Vision, Our Mission, Our Corporate Values

Corporate Profile, Our Vision,
Our Mission, Our Corporate Values

Engaged in all non-life branches, i.e. fire, marine, accident, engineering, agriculture, legal
protection, personal accident, illness/health and credit, Anadolu Sigorta will keep contributing to
the advancement of the insurance business in Turkey, guided by its mission and vision.

Corporate Profile

In 2016, Anadolu Sigorta expanded its total
premium production by 24.2% year-on-
year to TL 4,484 million and controlled a
12.7% share of the overall market among
non life companies.

Anadolu Sigorta pursues its operations
via nine regional branches across the
nation and one branch in the Turkish
Republic of Northern Cyprus. The number
of employees on the company'’s payroll
averaged 1,163 in 2016.

Anadolu Sigorta registered its highest
premium production in the motor vehicle
liability with TL 1,581 million, followed

by the motor vehicles branch with TL 899
million in 2016. Trailing these two
branches, in order, were fire and natural
disasters with TL 756 million, illness/health
with TL 406 million, general losses with

TL 319 million and general liability with

TL 141 million.

Turkey's first national insurance company
and the pioneer in the sector, Anadolu
Sigorta will keep contributing to the
advancement of the insurance business in
Turkey in the light of its mission and vision,
and further build on its solid position in the
industry on the back of its powerful digital
insurance initiative.
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Our Vision

+ To make Anadolu Sigorta the insurance
brand preferred by everyone who needs
insurance.

+ To achieve a strength that makes it
a reference point in the worldwide
insurance industry as well.

Our Mission

+ In keeping with the deeply-rooted,
pioneering, honest, and solid corporate
values of Anadolu Sigorta to:

+ Lead the sector,

+ Help create a broad public awareness of
insurance in Turkey,

+ Implement a customer-focused approach
to service,

+ Increase our financial strength to
international standards,

+ Enhance the value of our company.

Our Corporate
Values

A Company Entrenched In
History

+ It was founded in accordance with the
instructions given by Mustafa Kemal
Atatirk.

« Itis Turkey's first national insurance
company.

+ It has a powerful corporate structure
built on its knowledge of insurance
accumulated through the years.

Pioneership

+ Pioneer in creating product;

+ Pioneer in service;

+ Pioneer in technology;

+ With its self-renewing ability preserves
its pioneering position;

« It plays a pioneering role in social
responsibility.

Integrity

+ It has ethical merits;

« It fulfills its promises definitely;

« Itinheres in transparency as principle;
+ It never abandons human values.

Powerful Structure

+ It has a stable financial power;

+ It has an extended and efficient service
network;

+ It has a sophisticated and high qualified
human source;

+ It gains power from the synergy created
by isbank.
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Milestones from the History of

Anadolu Sigorta

Founded in 1925 as Turkey's first national insurance company,

Anadolu Sigorta has been pursuing operations, aware of its role

as the pioneer of the Turkish insurance industry for 91 years.

1925

Anadolu Sigorta was founded on April 1+
at the initiative of Atatiirk and under the
leadership of isbank, Turkey's first national
bank.

1961

The first data processing system was set up.

1975

Being the leader of national insurance since
the onset of the Turkish Republic, Anadolu
Sigorta celebrated its 50 anniversary.

1983

“Blue Insurance” policies marking the
introduction of comprehensive insurance
system in Turkey and offering 17 types of
cover were put on sale for the first time.

1984

Highly acclaimed by the public and the
sector, “Insurance of the Future”, the most
comprehensive life policy ever offered in
Turkey until then, was introduced.

1986

Representing a new branch in the Turkish
insurance business, “Electronic Equipment
Insurance” was first started by Anadolu
Sigorta.

1987

Activities commenced in the agricultural
insurance branch.

1991

The life branch was transferred to Anadolu
Hayat Sigorta, a newly-formed life insurer
as required by law.

1993

Extending administrative and technical
assistance to Glinay Anadolu Sigorta,
founded and started to operate in
Azerbaijan, Anadolu Sigorta became the
first Turkish insurance company to set up
an international operation.

1996

Policies in legal protection insurance
branch, another first in our country, were
written.

1997

Aiming to make the most of the
possibilities offered by IT, a “Recon Project
was launched. Services were made more
efficient and productive with the inclusion
of all services and agencies in the data
processing network with online and
real-time systems.

1999

In order to provide the fastest and most
comprehensive service to its policyholders
in the aftermath of the disastrous
earthquake of 17 August, the company
worked round the clock to provide
uninterrupted service.

2001

After providing service for over five
decades, the company was relocated
from its building in Karakéy to is Towers,
where it would be together with isbank
subsidiaries.

”
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2002

A brand-new era began with the
“Maximum Service in Insurance” concept.
The company introduced the service
philosophy under one title that it has
possessed since its foundation, and once
again became the author of a first in the
sector.

2004

Voted as “the most satisfactory insurance
company with its products and services”,
Anadolu Sigorta received the Active
Academy Private Customer Satisfaction
Award in Insurance. The company
expanded its service range by taking over
the health branch from Anadolu Hayat
Emeklilik, which the company was required
by law to give up. Anadolu Sigorta was
awarded its ISO 9001: 2000 Quality
Management System certification, an
endorsement proving that the company’s
quality management system complies with
international standards.

2006

The company maintained its sectoral
leadership in premium production for
the fifth consecutive year and realized

a premium production in excess of TL 1
billion, undersigning yet another historic
result in the history of the Turkish
insurance industry.
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2007

The sector's unrelenting champion in
premium production for the last six

years, Anadolu Sigorta became the first
insurance company in Turkey to exceed the
USD 1 billion threshold in total premium
production.

2008

Anadolu Sigorta launched the C2C (Closer
to Customer) change program whereby
all business processes are reviewed and
revised. While the company increased its
profitability through sustainable growth
strategy, it also received Active Academy
Private Customer Satisfaction Award in
Insurance for the fifth consecutive time.

2010

The company celebrated its 85"
anniversary.

Planned within the frame of the C2C
change program, the first set of changes
was put into life.

The company launched its new social
responsibility project, “Bir Usta Bin Usta”
(From One Master to One Thousand),
thus contributing to revitalize vanishing
professions in Anatolia.

2012

The company received four International
award with its social responsibility project,
and its 2011 Annual Report

2013

Anadolu Sigorta relocated to is new head
office in Kavacik-istanbul.

2015

While celebrating its 90t anniversary, the
company launched its revamped website.

2016

Total premium production hit TL 4.5 billion.



General Information
Message from the Chairman

Message from the Chairman

We are delivering on our
claim to heighten our
digitization level by making
utmost use of the facilities
technology has to offer.

Caner Cimenbicer
Chairman of the Board of Directors
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Besides being one of the biggest players in the industry in
terms of total assets and shareholders’ equity, Anadolu Sigorta
maintains its strong position with respect to reinsurance

quality and capacity, as well.

In 2016, we witnessed different
breaking points in the global economy
and the political arena.

In 2016 when global economy was striving
to rebalance, the heightened tension in the
Middle East entailed inherent geopolitical
risks, while the Brexit decision caused

a significant shock, and concerns over

the future of the European Union were
aggravated. Also the election of Trump, a
champion of protective and interventionist
economy policies, as the US president in

a period of lingering financial crisis with
ongoing effects was perceived as the
harbinger of a new global climate, and
deepened the uncertainty. This process
brought along excessive appreciation of the
US dollar, giving rise to unsettling affects
particularly on developing economies.

The US Federal Reserve’s (the Fed) 0.25
points hike in its policy rate in its last
meeting held in December 2016, coupled
with the announcement that the Fed

might implement three rate hikes in 2017
instead of two depending on the possible
positive developments in the US economy
further accelerated the value gain of the US
currency against the other world currencies,
while leading to higher long-term interest
rates and losses in fixed-income markets.

Leaving its low values behind to get to
USD 50 in the third quarter of 2017 and
to even hit USD 55 at the end of the year,
the Brent oil price is anticipated to sustain
its uptrend particularly due to the OPEC's
November decision to cut production.

In brief, in 2016, there were a higher
number of indicators of the US economy
gaining strength, US and Japan supported
moderate growth through expansionary
fiscal policies and kept increasing
worldwide liquidity, and uncertainties
regarding global monetary policies and

Anadolu Sigorta Annual Report 2016

volatile financial markets negatively
impacted the financial asset pricing and risk
premium indicators in developing countries.

Global economy is anticipated to register a
higher growth in 2017 than it did in 2016,
with the contribution of recuperated oil
and commodity prices. However, there are
a number of factors signaling that 2017
will not be an easy year either. These signs
include the haze surrounding the policies
to be pursued by the new US president and
particularly his attitude in relationships
with the EU, ongoing possible effects of
Brexit and doubts hovering over the future
of the Eurozone which is unable to pass the
growth threshold due to failure to break the
low inflation/weak demand cycle, and the
weaknesses of the Chinese economy.

We left behind a year that was
extraordinary for Turkey in multiple
aspects.

The coup d'état attempt of July 15 not
only acted as a determining factor for the
second half of 2016, but has practically
become a turning point for our country.

As Anadolu Sigorta, we deplore this
nefarious incident which was overcome
with the Turkish people’s strong will to
protect the democracy, and regard it as a
disgrace in the history of our democracy.

On the other hand, located right in the
heart of the chaos dominating our border
neighbors, and asserting a dogged presence
within and across national borders in

the fight against terrorism, Turkey's
macroeconomic balances were negatively
affected by all these occurrences.

Thanks to the improving
economic structure in Turkey,
the insurance industry grows
at an increasing pace every
year and the ratio of premium
production to GDP rises.
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Message from the Chairman

Despite losing momentum, growth trend
continued in our economy. Sustaining its
domestic consumption-driven growth in
the first two quarters of 2016, the Turkish
economy shrank by 1.8% on an annual
basis in the third quarter of the year. Public
investments, which kept going up in the
third quarter despite declined domestic
demand, employment increase and private
sector investments, were noted as the
factor that curbed shrinkage. As a result
economic growth in the first three quarters
stood at 2.2%.

On the other hand, the countermeasure
packages quickly introduced by the
economy administration in an effort to
eliminate the slowdown in the market
were received as a crucial step in terms

of limiting the negative tendency. It is
anticipated that growth was reversed to
positive values in the last quarter owing to
somewhat recovered private consumption
thanks to measures aimed at encouraging
private outlays and to public outlays

that partially balanced weakened private
demand.

A key element of the economy agenda, the
current deficit reversed its earlier course
and picked up in the second half of the
year. While dwindled tourism revenues, in
particular, bore their negative impact, the
effect of exports on current deficit lessened
owing to the failure of the EU countries to
get on growth track and the depreciation
of Euro against the US dollar. Nevertheless,
restarted tourist inflow and increased
exports owing to mended relationships with
Russia represent significant developments
in terms of current deficit.

Despite increased global volatility and
various shocks experienced in 2016, Turkey
was able to resist hardships thanks to her
strong economic foundations and healthy
structure of her financial system. We are
fully confident that the national economy
will continue on stable growth path also in
the period ahead, following the expected
mitigation of geopolitical risks, accelerated
growth of tourism and exports volumes,
and reconstitution of production and
demand balance.

We always stand by our policyholders
with our understanding summed up as
“never lose”.

Proving its understanding summed

up as “never lose” by standing by its
policyholders in support of them under any
circumstance, Anadolu Sigorta displayed
the same approach also in the aftermath
of the coup d'état attempt of 2016 and
immediately took necessary action in
relation to insurance losses sustained
during the incidents.

We are aware of the duty that falls
upon us to take our industry further.

Thanks to the improving economic
structure in Turkey, the insurance industry
grows at an increasing pace every year and
the ratio of premium production to GDP
rises. Standing as an attractive market with
the young composition of the population
and low insurance ownership ratio, our
country has captured a stable performance
on the back of her dynamics.

Despite increased global
volatility and various shocks
experienced in 2016, Turkey
was able to resist hardships
thanks to her strong
economic foundations and
healthy structure of her
financial system.

Anadolu Sigorta Annual Report 2016
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One of our fundamental goals that we focus on is to maintain
the highest quality of service rendered to our policyholders,
working together with our business partners offering service all
over Turkey under the Anadolu Sigorta roof.

Bearing witness to the insurance history in
Turkey, Anadolu Sigorta fully makes use of
its know-how and experience to fulfill its
pioneering duty that it has undertaken to
add momentum to growth by capitalizing
on the potential the industry offers, and by
raising increased awareness of insurance.
Committed to grow together with the
industry, our Company will continue to
carry out its activities duly.

Quality service is a part of our
corporate culture.

The corporate structure of Anadolu
Sigorta has been built to ensure customer
satisfaction.

One of our fundamental goals that we
focus on is to maintain the highest quality
of service rendered to our policyholders,
working together with our business
partners offering service all over Turkey
under the Anadolu Sigorta roof.

We are delivering on our claim to heighten
our digitization level by making utmost use
of the facilities technology has to offer. We
have taken significant distance in furnishing
the customer experience expected of
Anadolu Sigorta in this respect in our
customer contact, sales and after-sales
channels. All the while, we are making plans
to go even further in this department.

We are providing uninterrupted, reliable,
good service to our policyholders across the
country through our service network made
up of isbank branches and our agencies. We
will remain true to our motto of being the
assurance of all of Turkey’s assets in the
future, as we are now.
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Maintaining its strong position with respect
to reinsurance quality and capacity as

well as being one of the biggest players

in the industry in terms of total assets

and shareholders’ equity, Anadolu Sigorta
blends this strength with its superior
human resource and delivery channels, and
moves forward confidently.

We extend our thanks to our policyholders,
business partners, all our employees and
shareholders for joining us in our faith in
the future.

Sincerely,

Caner Cimenbicer
Chairman of the Board of Directors

The corporate structure of
Anadolu Sigorta has been
built to ensure customer
satisfaction.
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Message from the CEO

In 2016, Anadolu Sigorta
ranked second in the sector
with a total premium
production of TL 4.5 billion
and 12.7% market share.

The rise in our premium
production in the same period
was a significant 24.2%.

ilhami Kog
CEO

10 Anadolu Sigorta Annual Report 2016
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Despite difficult economic conditions and declined growth
rate, our industry secured a strong expansion in 2016 on the
back of its dynamics supported by the young composition
of the population and increased awareness of insurance.

Our industry sustained its growth
even amid the tough macroeconomic
conditions of 2016.

Our country ended 2016 to a backdrop

of tough macroeconomic developments.
Specifically, certain political events in our
region, most inevitably, had their economic
repercussions. Still, our country sustained
her economic growth in spite of the
negative developments experienced.

Despite these difficult economic conditions
and declined growth rate, our industry
secured a strong expansion in 2016 on

the back of its dynamics supported by the
young composition of the population and
increased awareness of insurance.

Based on year-end 2016 data published
by the Insurance Association of Turkey
(IAT), total premium production of the
overall insurance industry reached TL 40.5
billion; TL 35.4 billion premium production
that corresponds to 87.6% of the total
production figure was generated on non-
life branches. The rise in total non-life
premium production was a high 30% on a
year-to-year basis.

This increase was driven mainly by motor
TPL insurance. Regarded as the engine

of the industry in 2016, motor TPL and
motor own damage segments saw a
premium production growth of 79% and
11.2% on a nominal basis, respectively.
While the market share of motor own
damage insurance decreased by more than
three points to 17.4%, that of motor TPL
insurance shot up to 35%, translating into a
rise of approximately nine points.

For many years, motor TPL has been the
most problematic branch in terms of
profitability, and negatively affected the
industry’s technical profit/loss balance.
Despite the high rise secured last year,
profitability is still elusive in this branch.
Data for the first nine months of 2016
show a loss of TL 211 million for the entire
industry in the motor TPL branch. Yet,
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a comparison on the basis of half-year
reveals that the loss figure was reduced
by more than half over the course of
three months, which exhibits a relatively
positive trend. Among the contributors
to this outcome were the arrangements
introduced in April for compulsory motor
TPL insurance and the recently altered
methods of setting aside provisions.

We believe that the improvement trend
continued in the last quarter of the year,
as well.

On the other hand, we observe that the
high depreciation of TL last year reflected
negatively on our industry. This downside
was felt most heavily in the auto insurance
branch given the fact that the prices of
imported vehicles and spare parts are linked
to foreign currency.

Merging profitability and premium

production along the same axis, we
are successfully implementing our

sustainable business model.

In 2016, Anadolu Sigorta ranked second in
the sector with a total premium production
of TL 4.5 billion and 12.7% market share.
The rise in our premium production in the
same period was a significant 24.2%.

In terms of premium production by
branches, motor vehicle liability ranked
first with TL 1.5 billion that translated into
a 52% rise. Our company generated the
second highest premium production figure
in the motor vehicles branch with TL 899.4
million, which brought 14.6% market share.
Fire and natural disasters and illness/health
branches came in third and fourth places
with respective premium productions of
TL 756 million and TL 405,7 million.

We ended 2016 in leadership position
in motor vehicles, accident, watercraft,
marine, fire and natural disasters, and

general liability branches.

Total unconsolidated assets of Anadolu
Sigorta went up by 22% to TL 5,974 million

Anadolu Sigorta ended 2016
in leadership position in
motor vehicles, accident,
watercraft, marine, fire and
natural disasters, and general
liability branches.
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Message from the CEO

in the twelve months to end-2016, while
shareholders’ equity maintained its strong
level with TL 1,223 million. The real hike
was achieved in balance sheet profit. Our
net profit, which was TL 63.8 million in
2015, shot up by 37.7% to reach TL 87.9
million at year-end 2016. On the basis of
our consolidated balance sheet, the figure
is calculated as TL 102.1 million with a rise
of 36.2%.

The results we have posted also reflected
on our stock price on Borsa Istanbul. While
the overall rise in BIST 100 index was 8.9%,
the market capitalization of our company
was up 21.4% and reached TL 965 million.
Hence, we delivered our investors 12.5%
higher return compared to the overall stock
exchange.

Our benchmark of success is our ability
to satisfy our policyholders’ needs.

Our company is active in all non-life
insurance branches. Being the deepest-
rooted and pioneering insurance company
in Turkey, we are also introducing new
products in line with the market demands
and needs, in addition to our existing
product range.

Our customer satisfaction philosophy is

to realize our “never lose” principle in all
our implementations, and thus, respond to
insurance-related demands in the fastest
and in the most accurate manner, while
making our policyholders feel special for
having chosen Anadolu Sigorta.

To this end, we have launched new
products also during 2016:

+ “Anadolu Complementary Health
Insurance” designed for individuals
covered under the Social Security
Institution system but do not have a
private health insurance, which will allow
them to benefit from the healthcare
services offered at private hospitals at
advantageous terms,

12

+ “Smiling Package Personal Accident
Insurance”, which now provides
assistance services in various health-
related topics including dental, eye care,
dietitian and psychological consultancy
in addition to personal injury suffered
due to unexpected external shocks, and
which also provides cover for risks that
may arise from terror,

+ "“Foreign National Health Insurance”,
which offers health insurance solution for
foreign nationals who have applied for
residence permit,

+ "Total Loss Motor Own Damage” or
“Plaza Motor Own Damage” products
developed to respond to diverse needs
and expectations for motor own damage
insurance.

Enriching our product range with new
products will remain among our priorities
also in the years ahead.

Digital transformation is in progress

While advancements in technology
transform the regular customer profile into
a different one that simultaneously uses
different channels, researches digitally, and
buys the desired product from a desired
seller upon comparing prices, the Internet
gains growing importance also in the
insurance industry as a significant channel
of access and sales.

Addressing digitization in a versatile
manner on the axes of products, channels
and business models, Anadolu Sigorta

has long been offering a large number

of diverse services via online and mobile
channels to its policyholders, ranging from
claims file tracking to premium payments
and assistance services.

Leading innovation in the insurance
business with ongoing investments in
technology, and standing out in the sector
by successfully capturing the customer
profile described above, our company put
into life yet another significant application.

We take pride in the fact that
“Bir Usta, Bin Usta” (One
Master, Thousand Masters)
has become one of the most
widely-known and most
admired social responsibility
projects in Turkey in the
seven years that passed since
the launch of the project.

Anadolu Sigorta Annual Report 2016
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Since its incorporation, Anadolu Sigorta has preserved its
identity as the leading company in the insurance industry and
made optimum use of its experience and know-how in a bid to
help flourish the industry and the national economy.

Our new application “My Policy is Ready”
enables users to issue their motor own
damage and motor TPL policies on all
digital media in the fastest manner by
entering minimum amount of information.

On the other hand, we deem achieving
maximum efficiency in the use of the
customer database infrastructure in
business processes as an important part
of the digital transformation strategy.
Within this context, we have initiated a
new project intended to ensure healthy and
efficient management of claims processes,
and to preclude abuse of auto claims files
and organized claims irregularities. Taking
place among the first examples of its

kind in the industry, this project is being
co-executed with FRISS, Europe’s leading
software company in this area. Once the
project is finalized, customer claims will
be automatically decided after undergoing
a systemic evaluation screening, and our
policyholders will experience the privilege
of receiving high quality claims service in
the fastest manner.

We have left behind seven years in our
project “Bir Usta Bin Usta” (One Master,
Thousand Masters).

While it is easy to launch responsibility
initiatives, it is difficult to ensure their
continuity. With the seventh series of
programs given in 2016, 35 different
courses have been offered in 35 cities in
total under our “Bir Usta, Bin Usta” (One
Master, Thousand Masters) initiative,
training nearly 700 prospective masters
in these programs. Course participants
graduated after receiving their course
completion certificates approved by the
Ministry of National Education, which
are equivalent to qualified instructor
certificates. While our courses serve to
prevent the vanishing of local crafts on
one hand, they also create employment
opportunities for young people on the
other. We take pride in the fact that “Bir
Usta, Bin Usta” (One Master, Thousand

Anadolu Sigorta Annual Report 2016

Masters) has become one of the most
widely-known and most admired social
responsibility projects in Turkey in the
seven years that passed since the launch of
the project.

We continue to grow with our
country...

Since its incorporation, Anadolu Sigorta
has preserved its identity as the leading
company in the insurance industry and
made optimum use of its experience and
know-how in a bid to help flourish the
industry and the national economy. Besides
this vast knowledge, our company has
always set an example with its corporate
structure and values. | am honored to have
taken over the CEO post of this select
company, and | bear the ambition and the
thrill to take the steps that will constantly

drive our industry and our company further.

Our primary goal as Anadolu Sigorta is
to render sustainable growth continuous
converging profitability and premium
production, and to be able to maximize
the benefits we deliver to all our social
stakeholders in general and to our
investors, employees and customers, in
particular, while achieving this goal.

I am confident that together we will sign
our name under even bigger achievements
as we move ahead to attain these targets
and | thank our employees who are the
most important assets of our Company, to
isbank for their continued support, to our
policyholders who helped grow Anadolu
Sigorta with their trust, to the bank
branches and agencies all over the country
for their strong cooperation, and to all
other stakeholders.

ilhami Koc
CEO

Our primary goal as
Anadolu Sigorta is to
render sustainable growth
continuous converging
profitability and premium
production.
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General Information
The Organization, Capital and Shareholder Structure of the Company
Organization Chart

Organization Chart

Board of Directors

Coordination Department to the
Board of Directors

Corporate Governance Committee

Audit Committee Board of Auditors

Early Determination of Risk Committee

Chief Executive Officer
ilhami Kog

Risk Management and
Internal Control Department

L L L L L L

1% Deputy Chief Executive Deputy Chief Executive Deputy Chief Executive Deputy Chief Executive Deputy Chief Executive Deputy Chief Executive
Filiz Tiryakioglu M. Metin Oguz M. Levent S6nmez Erding Gokalp Fatih Goren Mehmet Abaci
Agency
Relations . Claims Information
H and Sales — Mclgt:ralpti:;ar‘r;ce — Cor%;a;imsel:':’fnce — D/e-\c;l::r::t - Management — Technologies
Labor L Management P P P Department Department
apor Law Department
Adviser
Omer
7Ekmekgl | | Health Insurance Quality Legal lé‘;‘;:rn:ﬂﬂﬁgt?gg
| | Bank Insurance Department | Marine | Management || Affairs & || Technologies Software
Department Insurance Department Systems Subrogation Deveglopment
Department Legal Department Department
Consultant | |
" L Health Claims Marketi — SS::;T
uman Department arketing .
Resources P [ and Customer L] Reinsurance [] ::g?:l::at:_:l% k
and Training Management Department Department Project and Change
Department Department P “~ Management
) . Department
Regio